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Critical components (in helpful order):

e Subject (who/what + defining traits): “mid-century armchair”

* Action / Moment (what’s happening): “stretching in sunlight

» Setting (place + time): “sunny kitchen window”

 Lighting/mood ((how it feels): “soft window light,”

e Style/medium (how it looks): “photorealistic,” “editorial fashion,”

e Camera & Lens (how it's shot): “85mm portrait,” “35mm
environmental” for example. (ask Al for recommendations)

e Composition (how it's framed); “centered,” “close-up,”

e Technical specs (for marketing outputs): aspect ratio, quality

PRO TIP: Think like a photographer’'s brief—subject + light +
lens + setting + mood.

1.The Layer Method (Build your prompt in passes)

e Subject = Action — Setting = Style — Light = Lens =
Details — Aspect ratio

e Example build:
“A woman reading” — “A woman reading in a library” = “..oil-
painting style” = “...dramatic Rembrandt lighting” = “..85mm
portrait, f/1.8” — “...Renaissance-inspired color palette, 3:2.”

2. The Style Reference: (Choose one not five)

e For example “editorial fashion,” “Studio Ghibli-inspired,” “50s
magazine illustration,” “Bauhaus graphic poster”, “like a Wes
Anderson film”,

e Use one style anchor to avoid muddy results.

3. The Camera Language Method (Massive quality unlock)

"Wide angle lens"

"Macro photography"

"Golden hour lighting"

"High contrast black and white"
"Tilt-shift photography"

4. The Negative Prompt Strategy: (Brand safety & clean-up)

¢ “No text, no logos, no extra fingers, no watermarks, no blur, no
frame, no distortion”

Critical components:

Basic image prompt:
A women pouring milk into coffee.
|

Better image prompt:

Smiling mum pouring oat milk into
coffee in a sun-lit kitchen,
photorealistic, 4:5.

Pro-level image prompt:

Smiling mum pouring oat milk into
coffee in a warm, sun-lit kitchen;
environmental portrait, waist-up;
golden-hour backlight with rim
glow; shallow depth of field so the
background is softly blurred; warm
film color grade; photorealistic; 4.5
— no brand labels, no blur.

Each detail shapes the final image
significantly.

Why this works? it specifies subject,
light, lens, depth, color, style, aspect
ratio.
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5. Platform Specs (pick before you start) « Generate 6-12 thumbnails

Typical Social Formats (same prompt).
e Instagram square 1080x1080 (1:1) * Pick1-2 strongest
e Instagram portrait 1080x1350 (4:5) compositions; iterate
« Stories/Reels/Shorts 1080x1920 (916) lighting/lens only.

e Linkedln feed 1200%1350 (4:5) or 1200x627 (1.911) * Upscale, then inpaint/outpaint

e YouTube thumbnail 1280x720 (16:9) « Export at platform aspect

Or Use your own custom dimensions ratio; add text/logo only in your
design tool (Canva/Figma).

REMEMBER:

e Prompt using clear nouns,
single style, defined light, along
with a sensible lens suggestion
do 80% of the heavy lifting.

» Over-describing with hype words (“amazing, epic”). = Replace
with visual nouns (“backlit steam, chrome faucet, linen texture”).

 Conflicting styles (“photorealistic cartoon oil painting”). =
Choose one dominant style.

o Forgetting composition (“a cabin in a forest” vs. “a cabin

framed by pines, center-weighted, wide-angle 24mm”). e Think like a creative director

¢ No lighting specified. = Add “soft window light” or “golden writing a photo brief.
hour” for instant realism.

e Wrong aspect ratio. = Include it (1:1, 4:5, 16:9, 9:16). « Ask your Al Model to help

« Brand risk (logos/people). = Use negative prompts; keep write the prompt and also for
family-friendly guidelines. a lens choice too.

Photoreal product (e-commerce):

e “Frosted glass hand-cream jar on seamless cream backdrop;
soft window light with gentle shadows; top-down flatlay;
50mm, f/4 for balanced sharpness; natural color grade;
photorealistic; 4:5 — no text, no logos, no watermark.”

Lifestyle brand shot:
e “Smiling mum pouring oat milk into coffee in a sun-lit kitchen;
golden hour backlight with rim glow; 35mm environmental WELLSPIRIT
portrait, candid; warm film color grade; shallow DOF f/2.2;
photorealistic; 4:5 — no brand labels, no blur.”

Social graphic (illustrative):
¢ “Minimal Bauhaus-inspired poster, geometric shapes in
Wellspirit yellow, deep green, soft pink, bold title area top;
clean white space; vector look; 1080x1350 (4:5).”
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